


Everyone has a book in them.
It’s just getting it out of them and
on paper that is the challenge.”

It can sound like a cliché but everyone –
celebrity, successful business entrepreneur,
corporation or ordinary person alike - does
have a story inside them just waiting to
come out and be told. 

How many of us have had the thought ‘I’d
like to write a book about that’ but didn’t
know where to start or how to go about it?’ 

In today’s digital world of self-publishing,
the opportunity to put your thoughts down
on paper and see them emerge in print has
never been greater – or easier. 

If you have an idea, an experience, a success
story, a passion or a purpose that you or
your business would like to share with the
world, we can help mentor you through this
enjoyable and exhilarating process.

But like any project, in order to be
successful it needs a plan - a strategy and a
desired outcome. And of course,  a great
and appealing story line!



SO MANY DIFFERENT DIRECTIONS

Take a stroll through any bookstore – or these days go online - and you’ll find myriad
books on every topic and genre imaginable, from biographies to autobiographies,
business-based books covering corporate history, milestone achievements -
anniversaries etc, motivational or inspirational books based on something about
which you are passionate or industry-based publications and even family histories.

Then there’s the approach and the style – should it be written in first person,
second person, using point-of-view or narrative? Should the story flow
chronologically or be told in flashback or is it just factual information presented
on  a specific subject? Should it be printed in black and white or colour?        

Do you include images?
Do you intend it to become 
recommended reading on a course 
syllabus or have it displayed on the 
shelves of our national and state 
libraries? 

Each approach requires its own 
different style, content and subject 
matter. But they all have one thing 
in common and that is a 
BEGINNING, MIDDLE & END!

Of course it is a little more 
complicated than that but if you 
adopt this basic approach, you can, 
with help and guidance, flesh out 
your story or message and present 
it in a logical, fluent manner. 

I was impressed with
Ross's ability to 
understand
and interpret sometimes
complex concepts and
turn them into beautifully
written words in my 
book.

Jules Lewin, Charthill Legal



To find out more about how to ‘tell your story’ 
call Ross 0417036127 or Roger 0433 451 414 or email
ross@crafitngwords.com.au or 
roger@craftingwords.com.au

THE OPTIONS

Some of you may have already made an attempt to put your thoughts
on paper but have either stalled or thought your efforts were less
than stellar. There’s nothing better than a second set of practised eyes
reviewing your efforts and suggesting improvements. Book Mentors
offer clients a range of options to consider. These include:

• Reviewing, Assessing, Editing and Mentoring an existing 
manuscript

• Project Mentoring, Review & Guidance – where we 
walk you through the process and review your writing 
efforts along the way

• Collaborative Project Management – writing, 
researching and publishing an original idea on behalf 
of a budding author

Of course there will be combinations of the above three options as
they apply to individual projects but these three are the main areas
where we can assist in making your dreams of being a published
author a reality.

WHAT MAKES A PUBLICATION MEMORABLE,
READABLE AND A SUCCESS?

In the end, it’s all about ‘the story’ – how compelling it is, how
entertainingly you tell it, what it’s about and what the reader gets
out of it. There are a number of ways to make your story more
entertaining and involving:

• The re-telling of a personal experience, encounter or a 
success story

• Using direct quotes attributed to a subject or element of the 
book to demonstrate or reinforce a point

• The re-creation of dialogue/conversations between characters 
in your book to give it ‘reality’ and a persona

• Try to inject a touch of humour if appropriate
• Include anecdotes, stories and case studies to enrich your story
• Add photographs to help visually reinforce the story
• Add an element of new knowledge or unique and original 

personal insights or philosophy



Bill Reed's 'The Long Road To Broome' was one of the most satisfying and  
rewarding book projects it has been my privilege to work on. 

Bill's story reads like a 'boy's own adventure'. I helped Bill tell his amazing 
story over a 12-month period during which I got to know the man behind  
the book.
      Ross Addison

THE LONG ROAD TO BROOME



To find out more about how to ‘tell your 
story’ call Ross 0417036127  or email 
ross@thewratt.com.au

TAKING THE FIRST STEP

Writing a book and seeing it published in
print, or online, is on countless people’s
bucket list, but they either never get
around to putting in the necessary time
and effort to plan the journey, or are not
sure where to start. 

That’s why it helps if you can undertake
that journey with the assistance of an
experienced professional. We can turn
what has always been your dream into
a living, breathing legacy that will always
be there, in print for future generations
to see.

A good story, well told will 

George Pynes
A LIFE LIVED & ENJOYED TO THE FULL!

The Boy from 
Pier Sr tee t 

is here!

 of his life.
M

 a tale of one Greek family's courage to make the
m

Josephine Yee Joy

Former Company Secretary, Air Pacific




